


Source: GfK MRI, Doublebase 2010.

Entertainment Weekly (EW) is the most 
comprehensive, behind-the-scenes guide to 
all things pop-culture. EW’s primary focus is 
on entertainment media, providing in-depth 
information and reviews on movies, television, 
DVDs, music, books, and digital entertainment. 
EW provides readers with a front row look at 
Hollywood players and the creative process  
behind the products they love in a fun, surpris-
ing, and visually stimulating manner.

Median Age: 	 38
Male/Female: 	 41%/59%
Median HHI: 	 $63,485

The unique blend of celebrity and human-inter-
est editorial in People magazine has captivated 
readers for more than 30 years. People contains 
insightful, compassionate and entertaining 
coverage of the most intriguing personalities, 
from extra-ordinary people doing the ordinary 
to ordinary people caught up in extraordinary 
circumstances. By revealing the human side 
to every story, People connects trend-setting  
readers to their world.

Median Age: 	 41
Male/Female: 	 31%/69%
Median HHI: 	 $69,063

For additional coverage of style- 
savvy women in your key markets,  
consider adding:

© 2011 Media Networks, Inc.  
One Station Place, Stamford, CT 06902 
A Time Inc. Company • www.mni.com • 01799

For more information contact  
your MNI Account Executive,  
visit www.mni.com, or call 800.225.3457.

MNI entertainment

MNI Beauty

MNI Healthy Living



AUD (000) COMP % COV % INDEX
Adults 33,865 100 15 100
Men 11,390 34 10 70
Women 22,475 66 19 128
MEDIAN/AVERAGES
Median Age 40
Average Age of Children 9.6
Median Individual Employment Income $35,889
Median Household Income $67,434
Median Home Value $228,971
AGE
18-24 5,942 18 21 139
25-34 7,319 22 18 121
35-44 7,416 22 18 117
45-54 6,517 19 15 98
55+ 6,670 20 9 63
Adults, 25-54 21,252 63 17 112
Women, 25-54 13,734 41 21 143
HOUSEHOLD INCOME
$50,000+ 21,641 64 17 110
$75,000+ 14,990 44 17 115
$100,000+ 10,165 30 18 120
$200,000+ 1,879 6 19 124
Dual Income 10,061 30 16 108
EDUCATION
Any College 21,212 63 17 115
Currently Attending College 3,721 11 20 135
College Graduate+ 9,838 29 16 109
OCCUPATION
Employed 23,226 69 17 111
Professional/Managerial 8,925 26 17 114
HOUSEHOLD STATUS
Own a Home 22,397 66 14 94
Married 17,360 51 14 93
Any Children 16,099 48 18 117
Principal Shopper 23,055 68 16 108
RACE
White Only 24,294 72 14 95
Black/African American Only 4,732 14 19 124
Hispanic 5,072 15 17 111
Other 3,512 10 16 109
QUALITATIVE STATISTICS
Readers Per Copy 6.85
Average Time Spent Reading 32 Minutes

Source: GfK MRI, Doublebase 2010, Adults = 100.





All editorial and dates are subject to change.
Updated 1/10/11.

MNI Entertainment editorial calendar will not be 
available in 2011 as issue dates are subject to change 

throughout the issue month based on make-up and 
available space.




