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MNI NEWS  
Reader Profile

Male/Female: 61%/39%

Median Age: 44

Median HHI: $73,885

MNI NEWS Ad Close  
and Materials Due: 

March 1
U.S. News & World Report 

Best Graduate Issue: 
May 2010 

July 6
U.S. News & World Report 

Best Colleges Issue: 
September 2010

Targeted Ads. Get Results.

The smartest place  
for your ad dollars

Only MNI News offers the country’s 
best newsmagazines packaged 
together in one convenient buy. 
Advertising in MNI News delivers: 

	 g	� Unrivaled credibility for reaching your most desirable audience.

	 g	� Your choice of 182 individual markets to maximize your ad 
budget and minimize waste. 

	 g	� America’s most trusted newsmagazines in one cost-effective 
advertising package.

The Authority on Education
MNI News provides award-winning coverage, commentary, and analysis 
of today’s most important issues in education. The MNI News magazines 
publish over 700 learning-related editorial pages per year!

Source: 2009 Hall’s Magazine Reports, full year.

Graduate to a Higher Level of Exposure in Your Target Markets 
with MNI News

%  c o v e r a g e 
( 6 X  i n s e r t i o n s )

Currently working toward post graduate degree. . . . . . . . . . . . . . . . . . . . . .                     62%

Education influential. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                               56%

Education professionals . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                            56%

Currently attending college/university . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              53%

HHI $100k+ and likely to have child attending college next year. . . . . . . . .        50%

Took an adult education course in the past year.. . . . . . . . . . . . . . . . . . . . . . .                      48%

 Source: MRI, Spring 2009.


