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MNTI Donates 100 Hats to Save the Children

Employees Get Together to Knit for Caps for Good Program

By: Karen Egalf Published: March 01, 2011

Hlike (14| MTweet 0 [+]Share | Email | BuyReprints | Print | Comment | B RSS
Looking to make their company’s partnership with Save the Children more personal. employees of Media

Metworks Inc. recently donated 100 handmade hats to the nonprofit's Caps for Good drive

MHI has been running ads for Save
the Children in its print magazine
network, which includes Mewsweek.
Sports lllustrated. The Week and
Time. since Movember. When the
organization launched its program for
making caps for newborns in Third
World countries, 15 employees
decided to start knitting.

Save the Children and Warm Up
America Foundation set up the four-
month Caps for Good program to
collect knit and crocheted caps for
newbaoms in Africa, Asia and Latin
America. According to Save the
Children. almost 4 million babies
worldwide die in their first month of
life, half within their first 24 hours, mostly from preventable or treatable causes. In addition to newbom care
training, antibiotics and tetanus immunizations. keeping infants warm is critical

The program, running from Mov. 1 through Feb. 28, built on the 2008 Knit One, Save One campaign, which
attracted 12,000 knitters and crocheters.

The MMI employees began holding knitting sessions every Friday during lunch. with experienced knitters
teaching the rest how to knit. The employees continued to knit during their lunch hours, at home and during
their commutes.

"l thought it was a great opportunity to become invalved with Save the Children and help save lives, the fact
that | had always wanted to learn to knit and this was an opportunity to do that was an added bonus.” says
Jessica Latino, MMI marketing coordinator
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WHAT MARKETERS NEED TO KNOW ABOUT
LOCATION-BASED SERVICES
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How location-based services are changing how
retailers and marketers talk to their best customers

SPECIAL REPORT
Digital A-List 2011

Itizn't a top 10 list or a merit badge, but it is about the
people changing the way we think about digital media
and marketing

AD AGE OUTLOOK PODCAST

'Will Digital Overload Your
Consumer and Kill Advertising? And
Groupon’s Attempt to Imitate
Zappos: Ad Age Outlook Episode 20

Micheal Learmonth and Kunur Patel join host Bob
Knorpp to discuss how social is aling our minds,

ce and the Ad Age

Groupon's focus on customer se
Digital A-List.
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SUPER BOWIL 2011
Watech All the Super Bowl Ads

“our home for the latest on Super Bowl commerciale
our Who's Buying What chart and all the marketing and
media news around the big game

ADVERTISING AGE'S BEST PLACES TO WORK 2011
Now Accepting Applications

AdAﬁ’s
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AGENCY REPORT QUESTIONNAIRES

Want your agency included in the
2011 Ad Age Agency Report?
Download the questionnaire here
Agency Report 2011 will cover more than S00 agencies
including ad, marketing-s digital, media and PR.
If your agency didn't r & a questionnaire, email

AgencyReport@adAge.com
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